
   
 

M E D I A  R E L E A S E  
 

EUROBANK EFG Participates in “Earth Hour” Global Campaign 
Global movement to raise environmental awareness 

 
Belgrade, March 25, 2010 – Within its socially responsible business strategy and a pillar of 
support to environmental protection, Eurobank EFG has joined the Earth Hour campaign, 
thus expressing its support to this global environmental initiative. 
 
The “Earth Hour” is a global call for action in which millions of people around the world turn off the 
lights in their houses and business premises, in order to show that a simple, everyday action, such 
as pressing a switch, can contribute to energy saving, environmental protection and raising 
awareness about it. On Saturday, March 27, 2009, between 8.30 p.m. to 9.30 p.m., Eurobank EFG 
is to turn off the lights in its head office building “Eurobank EFG Centre”, in 10 Vuka Karadžića 
Street, in a Hyundai office building which houses different sectors of the Bank, and recommend its 
employees to follow suit and do the same in their homes. “Eurobank EFG Centre” is one of few 
“smart” office buildings in Belgrade, adjusted to servicing and work of disabled individuals and built 
according to state-of-the-art environmental standards. 
 

Climate change represents the most important environmental protection-related problem and energy 
consumption is one of major factors with a negative influence on our surroundings. In accordance 
with highest environmental standards, Eurobank EFG in Serbia introduced special measures in its 
business: 
 

- use of compact fluo light bulbs which save energy and produce the same light output as ordinary 
light bulbs, 
- paper recycling within “I recycle paper, and you?” campaign – Eurobank EFG and MVM 
company, the Bank’s supplier of promo material, have recycled 10 tons of paper so far, 
- recycling of out-of-service IT equipment – 11 tons have been recycled so far, 
- implementation of contemporary solutions for a heating and cooling system (the central surveillance 
and management system) which helps adjustment of inner temperature to the temperature outside, 
and devices, which are turned on and off automatically, are harmonized with the beginning and the 
end of working hours and save energy in that way, 
- reduced emission of CO2, with unleaded fuel used for all the Bank’s cars and attempts to reduce 
number of business trips with organization of video conferences via up-to-date telecommunication 
system, 
- education of employees on importance of saving of energy resources on regular basis. 
 

Eurobank EFG Group won the national EMAS Award (Eco-Management and Audit Scheme) in 
Greece in 2009, within the European award-granting ceremony of EMAS awards. This recognition is 
granted each year by the European Commission, aiming to promote European companies which 
consistently implement an environmental policy. EMAS standard today represents the most important 
acknowledgement when it comes to environmental management granted to a European organization. 
 

* 
Eurobank EFG Group is a European banking organization with total assets of €84.3bn (FY09). The Group employs more than 23,000 
people and offers its products and services both through its network of over 1,600 branches and points of sale, and through alternative 
distribution channels. 
Eurobank EFG Group has an established presence in Greece, Bulgaria, Serbia, Romania, Turkey, Poland, Ukraine, United Kingdom, 
Luxembourg, and Cyprus. It is a member of the EFG Group, an international banking group with presence across 40 countries. 
More information about Eurobank EFG can be found at www.eurobankefg.rs. 
 

WWF is one of the world’s largest and most experienced independent conservation organizations, with almost 5 million supporters and a 
global network active in more than 100 countries. 
WWF’s mission is to stop the degradation of the planet’s natural environment and to build a future in which humans live in harmony with 
nature, by: conserving the world’s biological diversity, ensuring that the use of renewable natural resources is sustainable, promoting the 
reduction of pollution and wasteful consumption. More information about WWF’s mission can be found at www.earthour.org.  
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For additional information, please contact the authorised public relations agency, McCann Erickson Public Relations, at 011 2029 
600, Contact: Ivana Pavlović 063 345-329 and Aleksandra Kokanović 063 851 6551. 


